Ireland
A developing body of case-studies on the relationship between new technologies and diaspora communities provides evidence of the importance of new technologies for the building of new relationships, the redefinition of collective identities through online interaction and the reshaping of relationships between diaspora and homeland (Ignacio 2005; Mallapragada 2006; Parker and Song 2006; Sökefeld 2002: 109; StamatopoulouRobbins 2005) . But this research also emphasizes the challenge that multiple, decentred and constantly renegotiated representations of diasporic identity present to those who would seek to maintain homogenous and hegemonic conceptions of those identities (Graham and Khosravi 2002: 219 and 231; Orgad 2006; Parham 2004; Van Den Bos and Nell 2006: 205) . Increased contact can increase awareness of contradictions and disagreements that call into question the character of a common ethnic identity. It can help to erode the sense of collective identity and common purpose that is crucial to ethnic mobilization. This article analyses attempts by one ethno-national political movement to use the new technologies to mobilize transnational support networks, primarily by reconnecting with a scattered diaspora separated from the homeland both by distance and by a great wedge of time, and to weaken the transnational networks of their opponents by addressing the diasporic support base of those opponents.
The case-study
The article analyses use of the new technologies by some loyalist activists in Northern Ireland to address a newly-available audience in the United States, in an attempt to build new transnational support networks based on both ethnic and ideological grounds, beginning in the late 1990s.
Political competition in Northern Ireland has long been oriented towards the division between a Protestant majority supporting the continued political union between Northern Ireland and Great Britain and a Catholic minority in which there is strong and persistent support for the political reunification of Ireland. The term 'loyalist' has been used in recent decades to describe those whose support for the political union of Northern Ireland with Great Britain is more extreme than that of mainstream unionists, either in terms of their ultimate political aims or in terms of a willingness to use violence. In the terminology of the social movement literature Ulster loyalism is a 'counter-movement', devoted principally to opposing the aims of Irish republicanism and nationalism. It is usually placed on the right of the political spectrum but has always included significant tendencies that place themselves on the left of the spectrum (Graham 2004 Dochartaigh 2004-07) . One of the key themes in loyalist webspace was the fact that an international audience was newly available. The analysis in this article focuses on six loyalist websites that were devoted primarily or exclusively to addressing an American audience, and two others that devoted significant space to this audience (see appendix 1 below). It also draws on interviews and email contact with a number of those involved with these sites and with unionist political activists active online who were not involved in this initiative. It did not prove possible, however, to interview most of those responsible for these sites. The sensitivities around loyalist politics are such that many of those involved with these sites maintain anonymity and in some cases do not even provide email contact details. Attempts were made to find contact information for all of these sites and to contact all of those whose contact information could be obtained. Most of those contacted by email did not respond however. Part of the reason for this may simply be that sites are no longer being maintained and email accounts no longer being monitored.
The major Unionist parties do not use the new technologies to build transnational links to any great degree and the websites dealt with in this article are not associated with mainstream political parties but with small and sometimes very marginal organisations and clusters of individuals. Nonetheless, they are firmly embedded in extensive grassroots loyalist networks and the web sites of many loyalist bands and local Orange Order lodges link approvingly to these sites, emphasizing their acceptance as part of a wider loyalist family.
Mobilisation potential and frame-bridging
A key political effect of new information and communication technologies is to extend the mobilization potential of political movements. The new technologies increase the numbers of those who "can in theory be mobilized", a movement's "recruitment reservoir" (Della Porta and Diani 1999:159) by the simple fact of facilitating regular and inexpensive contact with people who used to be difficult to reach. This effect is particularly significant for movements whose potential supporters are widely scattered, particularly to movements with small pockets of potential support scattered across the globe. Obvious beneficiaries of this effect are movements drawing on the support of scattered emigrant groups. Mobilization potential increases but it does not follow that this potential will be realised. Movements may not attempt to mobilize constituencies which are newly reachable and it may well be that the efforts they do make will be unsuccessful. The concept of framing has been developed extensively in social movement theory under the heading of "collective action frames", a term used for the framing processes of social movements (Benford and Snow 2000; Snow et al. 1986; Snow and Benford 1992; Zald 1996) . Tarrow writes that "The culture of collective action is built on frames and emotions oriented toward mobilizing people out of their compliance and into action in conflictual settings " (1998: 112) . Addressing a newly available audience necessarily involves a process of 'frame alignment' in which activists "fashion [their movements' frames] at the intersection between a target population's culture and their own values and goals" (Tarrow 1998: 110) . In the case of Ulster loyalism this means presenting their cause in a way that will allow the intended audience in the US to understand the cause of loyalism within the frames of reference already available to that audience. Snow et al. (1986) outline four types of frame alignment process and argue that frame alignment is "a necessary condition for movement participation " (1986: 464) . One of the processes they identify is frame-bridging. This involves the linkage of a social movement organisation with "unmobilized sentiment pools or public opinion preference clusters " (1986: 467) . They outline the increase in opportunities for frame-bridging that was presented when computerized membership lists facilitated direct mail campaigns, allowing movements to quickly and cheaply reach large groups of potential new supporters (1986: 467-8) . This provides an earlier example of the way in which new technology led to a direct increase in mobilization potential for particular kinds of social movements across the political spectrum in the US. Frame-bridging will necessarily be central to the initial activities of any movement attempting to tap the potential support pools made newly accessible by technological change.
The frames used in these efforts reveal how movements imagine the potential new supporters they are trying to reach. In the case of Ulster loyalists, the frames used to address an imagined American audience illustrate a set of very specific ideas on the nature of the relationship between communication media and the mobilization of diaspora support for a cause in an ethnic 'homeland'. This article argues that those ideas are directly based on loyalist understandings of Irish-American support networks in the United States. It argues that the weaknesses in these understandings have directed some loyalists towards ineffective framing strategies and ineffective deployment of the new technologies. For the most part, loyalist arguments do not reach and do not resonate with their intended audience because that audience is inaccurately imagined and because loyalists place undue weight on the role of mass communication in mobilization.
Ulster loyalism and communication: Media hostility to the mass media
Ulster loyalism has long been characterised by a strong and generalized hostility to the mass media. The bulk of complaints about BBC coverage in Northern Ireland, for example, and virtually all of the violence against reporters in the early years of the conflict came from the loyalist side (Cathcart 1984: 209, 221 (Moloney and Pollak 1986: 124-5) .
Loyalist hostility to the media has moderated over the years but remains strong. (Parkinson 1998: 12) .
A third important theme in loyalist discourse on the media is the poor media performance of unionists and loyalists. The author of a key text in defence of Ulster unionism argues that "Unionism has been characterised in the main by inarticulateness" (Aughey 1989 : au page number? -back cover). This partially contradicts the other central themes and suggests that unionist and loyalist defeat in the propaganda war is not solely a result of media bias and republican propaganda but is also attributable to the failings of unionist and loyalist spokespersons. As William Frazer, one of those most actively involved in presenting a unionist and loyalist perspective to an international audience online puts it, "Our story had never been told, and the reason for that was we'd never told it" (Frazer, personal interview) .
It is argued that loyalists are so convinced of the obvious rightness and truthfulness of their message that they neglect to present it well (see, for example, Probert The flip side of the rejection of the media is a confidence in the 'plain truth' of the loyalist message. Implicit in the loyalist argument that the mass media has turned people against their cause is the assumption that there are untapped support pools for loyalism, if only the mass media can be circumvented. The enthusiastic adoption of the internet by grassroots loyalist campaigns illustrates how neatly the utopian discourses around the internet and unmediated access to the public have been absorbed into loyalist discourses on media bias.
Alternative media
In tandem with hostility to the 'liberal bias' of the mass media there is a longstanding loyalist and unionist tradition of alternative media. The tradition of loyalist muralpainting dates back over a hundred years and wall murals are regularly used to convey attitudes to contemporary political events (Coulter 1999: 205; Jarman 1998; Rolston 1991 Rolston , 1992 . Loyalists recognize the web as the kind of intimate (and formerly local) space, beyond direct government control, which has allowed them to bypass the mass media and state control. The existing tradition of using marginal media forms provides a strong framework within which loyalists could understand and appropriate the new communication technologies.
However, the internet is more than just another platform for a familiar set of messages. The possibilities associated with the technology suggest new messages and new audiences. Traditional loyalist media were doggedly local, no more so than in the murals and parades, each of which in their own way was concerned with communicating messages in specific patches of territory and in the process laying claim to that territory.
Although much of the loyalist presence online similarly addresses a local audience, even the most local of sites often displays an awareness of their potentially global reach, explicitly addressing a range of audiences beyond the sympathetic local audience.
Loyalist internet euphoria
It is time to stand up and tell the world the truth (Ulster Protestant Movement for Justice,
We are currently working on a variety of new projects aimed at forging links WorldWide and ushering Loyalism into a new era (Ulster Loyalist Information Service,
After years of being demonized by Irish republican propaganda and the liberal media, the internet finally allows loyalists to spread the simple truth of their message to the world: this is the theme at the heart of loyalist internet euphoria. The strength of this enthusiasm for the net can be explained largely in terms of long-established loyalist discourses about the media and the 'republican propaganda machine'. One of the earliest loyalist websites to be established states bluntly "This site was established in November 1998 to counter republican propaganda" (Kilcluney Volunteers Flute Band, 2002) while ULIS Network, official website of the paramilitary group, the Loyalist Volunteer Force (LVF), declared itself "dedicated to countering the relentless onslaught of anti-Protestant, anti-BritishUlster propaganda which comes from the Pan-Nationalist front's deep pockets" (ULISNet.com 2002a). Loyalists also celebrate the internet as a technology that finally allows them to bypass a biased and unsympathetic media. The UPMJ site, for example, proclaims that they will "confront the anti-Protestant, Unionist loyalist propaganda of the press, BBC and ITV etc." (UPMJ 2001a). Understood within existing loyalist explanations of why they have 'lost' the propaganda war, the internet seems to provide an almost millennial opportunity to reverse that defeat.
These understandings were reinforced in the early days of internet use. Those few unionists and loyalists who were online at the time found online discussion about Northern Ireland completely dominated by American-based supporters of Irish republicanism and nationalism. This was largely because online interaction in general was dominated by American contributors in the early years of the web. The first attempt to create a significant unionist and loyalist presence online, the Ulster Cyber Community (UCC: http://www.ulster.org.uk) 1 was a conscious attempt to redress this imbalance.
Established in 1996, the UCC drew in a wide range of loyalist and unionist opinion and provided a forum for the exchange of both political views and technical advice on using the new technologies (Christopher, personal interview We knew that republicans were way ahead when it came to propaganda so we sat down and took a look at how they were achieving this and what way we could best make contact with people around the world and basically the internet is the fastest way of getting information and sending information out (Frazer, personal interview) .
Loyalist use of the internet also reflects a set of ideas relating to computerization. Kling and Iacono write that "a rhetorical form, which we call technological utopianism, is a key framing device for portraying societal renewal through technology" and argue that "much of the enthusiasm to computerize is a by-product of … visions of technological utopianism" (1996: 101). A particular historical relationship with mass media and a set of discourses around it makes loyalists particularly receptive to the utopian rhetoric surrounding the political potential of the internet.
Irish republican support networks in the United States, built on both ethnic and ideological bases, are long-established and have had significant influence on the course of events in Northern Ireland (Dumbrell 1995; Guelke 1994; Hanley 2004; Holland 1999; Kenny 2000; Ó Dochartaigh 1995; Wilson 1995) . Loyalists, by contrast, have never had strong support networks in the US, despite the strong religious connections of the Reverend Ian Paisley, founder of the Democratic Unionist Party, and occasional activism by small support groups over the years (Wilson 2005) . Although it has elements of truth, the caricature seriously misrepresents the character of US-based support (Guelke 1994; Hanley 2004; Ó Dochartaigh 1995) . This caricature has The first step taken by loyalists in addressing potential ethnic support in the US is to try to align these two problematic categories, Scotch-Irish and Ulster-Scots. Tarrow writes that "…mobilization …depends on framing identities so that they will lead to action, alliances, interaction" (1998: 119). Loyalists need to align two long-separated ethnic categories into a unified diasporic identity. They need to convince their target audience that Scotch-Irish is the American equivalent of 'Ulster-Scots' and that it is, as such, the American manifestation of a specifically Northern Irish (and Protestant) identity and therefore should inspire or provoke a connection to Northern Ireland in the same way that Irish identity inspires so many Americans to make a connection with Ireland.
If the first step is to establish a shared terminology for an Ulster Protestant diaspora identity, the next step is to awaken people to the fact that they belong to this diaspora. Much loyalist material is aimed at increasing consciousness of this distinct identity, encouraging American Protestants of Irish descent who self-identify as Irish to come to realize that they are in fact Scotch-Irish. The Ulster Scots website, for example, declares that its core purpose is "to promote the Scots-Irish/ Ulster-Scots heritage overseas, particularly among Scotch-Irish Americans, many of whom wrongly believe themselves to be Irish American" ( It's only through the internet we found…that…the IRA were linked with most other terrorist organisations around the world…we would look at… what the victims is that's being hurt by the actual violence in that area and we would then try and tie in with them (Frazer, personal interview) .
Having identified potential contacts online, email contact was crucial in learning about potential allies, and discovering whether they shared a common frame for understanding violent conflict. FAIR went:
back and forward with emails and stuff, before we would actually go out and meet these groups. Because actually there's no point going out and meeting a group who had different views… that actually believes that terrorists were the, were victims and things like that there because as far as we were concerned terrorists are not victims (Frazer, personal interview).
As a direct result of these online explorations, FAIR members travelled to Colombia and Israel and also built links to victims' groups in Spain, the United States, Rwanda, and Russia, taking part in conferences of victims groups in Colombia, Spain and New York.
The internet has been crucial not only in identifying such groups but in learning how to communicate with them, learning which themes will resonate and which themes should be avoided. As Frazer puts it:
there are certain things, certain approaches we've changed slightly… we always leave the politics to the side. We try to work just solely on the rights and wrongs of terrorism and the needs of victims who've been affected by terrorism (Frazer, personal interview) .
We can see this, to a degree, as a process of reorientation. Tarrow identifies reorientation, "a shift in direction and activism of an actor in response to that actor's connections to another actor" as a key change resulting from the Zapatista movement's "interaction with its external supporters" (Tarrow 2005 
Notes

